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Hey there, fellow pet business owners! I'm excited
to share a bit about myself and how BarkDesk -
Fetching First Class Customer Service came to be.

Do you ever feel like you're being left behind when
it comes to marketing your pet business? If you do,
you're not alone! For the 10 years before | started
my pet care company | helped small business
owners with their website design and marketing.
Even though | was pretty savvy with all the online
methods of marketing, | felt overwhelmed with the
sheer volume of platforms you were told you
needed to be on to market your business.

When | first started my pet care company 10 years
ago, my expertise lay in SEO, so that's how | drove
traffic to my website. That worked best for me, so
that's what | did more of. However, | found that
every time | posted to social media about our dog
adventures, | had a flood of inquiries. I've been at
capacity for a long time, so | had to stop posting!
This definitely showed me the power of a strong
social media presence.

But | felt like there were just so many options
available. How on earth was | going to keep up with
them all? Was | going to be left in the dust of all
these extroverted tech-savvy young people who
were growing up with this stuff?

r of BarkDesk!_

Now there is this brand new thing called Al which
sounded scary and a little bit daunting. How was |
going to keep up with that as well?

Happily, the answer is, we don’t! We just need to
focus on two things. Getting premium clients to
our website, and onboarding them into our
business. It really is that simple! You don't have to
be everywhere, you just have to be willing to try
different methods to see what works best for you.

| wanted to help other pet business owners
navigate this minefield of modern pet business
marketing, so | have been busy creating templates,
exploring Al, and beta testing BarkDesk to help
attract and onboard clients into your pet business.

So that's how | found myself exploring the
wonderful world of Al to help you market your pet
business. ChatGPT is the Al brain behind BarkDesk,
so this guide to help you create a content calendar
with ChatGPT will introduce you to how BarkDesk
works as a virtual assistant in your business.

If you would like to try AIVA completely free on
your website for the first month, please sign up
here. AIVA will help you capture all the lovely new
clients you send to your website with social media
content. Looking forward to hearing from you!

www.BarkDesk.com
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Hello and Welcome!

Hey there, fellow pet business owners! If you're
anything like me, you understand the importance of
connecting with your audience through engaging
content. But sometimes there just aren’t enough
hours in the day, and you just need a helping hand
to kick-start your content creation.

However, while it's ok to use ChatGPT as a tool to
help you with content, here's the golden rule:
always ensure you edit the output to suit you, or
just use it to create outlines and go from there.

NEVER post unedited Al content to your website.

The search engines are clever, and they will know.
You'll get away with it on social media and in PDFs
to give away, but while ChatGPT can help you create
outlines and generate ideas, it's best to create your
own blog content. That way you can add unique
flair, inject some personality, and make it yours.

So, go ahead, unleash the power of ChatGPT, but
just remember, it's just one tool in your content
creation toolkit. With a little human touch and a
whole lot of creativity, you'll be crafting content
that's pure magic in no time!

Here are just a few of the key topics we will cover:

Understanding ChatGPT

ChatGPT is a conversational artificial intelligence (Al)
model developed by OpenAl. It's designed to
understand and generate human-like text based on
the input it receives. In essence, ChatGPT is a
chatbot that can engage in conversations, answer
guestions, and provide assistance across a wide
range of topics.

Think of it as a helpful tool, one that's always ready
to help you brainstorm ideas, craft compelling
content, and take your pet business to the next
level. It's like having a virtual assistant who never
runs out of creative steam.

Getting Started Creating a Content Calendar:
First things first, let's set some goals and get
organised to achieve them.

What is your why (or purpose)?

Who are you trying to reach?

What message do you want to convey?
Where do you want to post and how often?

By identifying your audience and goals, you'll pave
the way for a successful content strategy.

Using ChatGPT to Generate Content Ideas
With a little help from ChatGPT, you can create a
wealth of ideas with just one click. Just provide
clear prompts, and watch as ChatGPT works its
magic. Don't be afraid to experiment and refine
until you find the perfect fit for your audience.

Organizing Your Content Calendar:

Organisation is key to staying on top of your game.
Find the right tools, set up a calendar structure
that works for you, and allocate time for content
creation and publication. Before you know it, you'll
have a well-oiled content machine!

Incorporating Variety in Content:

Keep things fresh and exciting by mixing it up.
From articles to videos to infographics, the
possibilities are endless. And don't forget to tap
into seasonal and trending topics to keep your
audience hooked.

Optimizing Content for Engagement and SEO:
Engagement is the name of the game. Incorporate
keywords, craft compelling headlines, and don't
skimp on visuals. Your audience will reward you,
and so will the search engines.

Ensuring Consistency and Adaptability:
Consistency is key, but so is adaptability. Establish
routines, but don't be afraid to shake things up
when needed. And above all, stay true to your
brand voice and identity.

Congratulations, you're well on your way to pet biz
content success! A thriving pet biz doesn’t happen
overnight, but with tools like ChatGPT at your
disposal, the sky's the limit. So go forth, unleash
your creativity, and let your pet business shine!

www.BarkDesk.com
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Understanding ChatGPT

and How it Can Help You
in Your Pet Business

"

Overview of ChatGPT

Let's begin with a quick introduction to ChatGPT,
our virtual brainstorming companion. Think of
ChatGPT as your go-to ally, always ready to assist
when you're getting creative. With its advanced
artificial intelligence capabilities, ChatGPT
understands language and generates responses
in a humanlike way. When you're facing a creative
block, ChatGPT is the expert you need on your
team.

Explanation of ChatGPT as a Language Model
ChatGPT is not your average chatbot. It's a
sophisticated language model, trained on a
massive amount of text data, that's capable of
understanding and generating human-like
responses. Think of it as a language wizard that
can decipher your prompts and conjure up
responses that sound like they're coming from a
real person.

How ChatGPT Works

ChatGPT operates on a process called deep
learning, where it learns patterns and structures
from the text data it's trained on. When you give
ChatGPT a prompt, it breaks down the words,
analyzes the context, and uses its vast knowledge
to generate a response that fits the situation. It's
like having a super-smart assistant who's an
expert in your chosen field.

Benefits of Using ChatGPT for Content Creation
First off, it's lightning-fast. No more staring at a
blank screen, waiting for inspiration to strike. Plus,
it's incredibly versatile. Whether you need blog
post ideas, social media captions, or product
descriptions, ChatGPT has you covered. With its
deep understanding of language and context,
ChatGPT churns out responses that are not only
coherent but also downright impressive.

ChatGPT, like many Al models, can be integrated
into various tools and platforms to enhance user
experiences across different domains. Here's a list
of tools that make use of ChatGPT:

1.Chatbots: Many chatbot platforms, such as
BarkDesk, utilize ChatGPT to power
conversational interfaces for businesses,
customer support, and more.

2.Writing Assistants: Writing assistants like
Copy.ai and Writesonic leverage ChatGPT to
generate content.

3.Code Autocompletion Tools: Some code
autocompletion tools, such as TabNine and
Kite, integrate ChatGPT.

4.Content Creation Platforms: Platforms like
ShortlyAl and Jasper use ChatGPT to assist
users in generating content.

5.Educational Platforms: Educational platforms
like ScribeSense and Peergrade employ
ChatGPT to provide feedback.

6.Email Marketing Platforms: Email marketing
platforms like Phrasee utilize ChatGPT to create
engaging subject lines and email content.

These are just a few examples of how ChatGPT is

utilized across various tools. As Al technology
continues to advance, we can expect to see even
more innovative uses of ChatGPT in future!

www.BarkDesk.com
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The Importance of

Content Calendar for Pet
Businesses

Having a content calendar is a huge time-saving tool
for pet businesses like ours. It keeps us organised,
on track and ensures we're consistently engaging
with our audience. Plus, it helps us plan for
important dates, holidays, and events relevant to
the pet-loving community.

Having a solid content calendar makes marketing
easier and more enjoyable.

Identifying Your Audience and Goals

First things first, let's get to know your audience
inside and out. Who are they? What are their
interests, preferences, and pain points?
Understanding your audience is key to creating
content that resonates with them.

Once you've got a handle on that, it's time to set
some goals. What do you want to achieve with your
content? Are you looking to educate, entertain, or
inspire? By defining clear goals, you'll have a
roadmap to guide your content creation efforts and
measure your success along the way.

Selecting Relevant Topics for Your Pet Business
Now that you know who you're talking to and what
you want to achieve, it's time to brainstorm some
topics. Think about what matters most to your
audience and how your pet business can add value
to their lives.

* Are there common questions or concerns in the
pet community that you can address?

* What are the problems your clients are having
they are trying to solve?

e Are there new trends or developments in the pet

industry that you can explore?

Determining the Frequency of Content
Publication

Last but not least, have a think about
frequency. How often should you be putting
out content? Well, there's no one-size-fits-all
answer to this question. It really depends on
your audience, your goals, and your resources.

That being said, consistency is key. Whether
you're posting once a week or once a day, make
sure you stick to a schedule that works for you
and your audience. Remember, quality trumps
quantity every time, so don't feel pressured to
churn out content just for the sake of it. Focus
on delivering value and engaging with your
audience, and the rest will fall into place.

If you would like help finding answers to
these questions you can download a guide |
wrote to help you with this here: The
Peaceful Pet Biz Playbook

www.BarkDesk.com
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Accessing and Using

ChatGPT in Your Pet
Business

Accessing ChatGPT Platforms

Now that you're ready to dive into the world of
content creation with ChatGPT, let's move into how
to get started. There are plenty of user-friendly
platforms out there that allow you to interact with
ChatGPT, but for this example, we'll visit and sign
up for an account over at Open Al:

https://chat.openai.com/

How to Get ChatGPT to Write in Your Style
Imagine having an Al-powered writing assistant
that echoes your voice, tone, and personality. Well,
the good news is that with a little guidance and
training, you can teach ChatGPT to emulate your
style seamlessly. In this and the next chapter, we'll
explore some techniques and strategies to help
you achieve just that.

Iterating and Improving:

Writing is a journey of continuous improvement,
and teaching ChatGPT to emulate your style is no
different. As you use ChatGPT in practice, pay
attention to how well it captures your voice and
tone. Keep refining your prompts, providing
feedback, and fine-tuning ChatGPT's responses to
better match your style. With each iteration,
ChatGPT will become more adept at writing in your
unique voice.

I \nid
R

Understanding Your Style:

Before you can teach ChatGPT to write like you,
it's essential to understand your own style. Take a
moment to reflect on the tone, vocabulary,
sentence structure, and overall feel of your
writing. Are you conversational and informal, or
formal and authoritative? Do you use humor,
anecdotes, or personal experiences to engage
your audience? The more you understand your
style, the easier it will be to teach ChatGPT to
mimic it effectively.

Analyzing Your Writing:

One of the most effective ways to teach ChatGPT
your style is by providing it with samples of your
writing. Choose a piece that represent your style
well - whether it's a blog post, article, email, or
social media post. This should be a piece that is
uniquely “you,” ie: distinctive expressions, or any
other individual elements that define your style.
This will serve as the foundation for teaching
ChatGPT to emulate your voice.

Using ChatGPT in Practice:

Once you've trained ChatGPT to write in your
style, it's time to put it to work. Whether you're
creating blog posts, crafting marketing copy, or
drafting social media updates, leverage ChatGPT
as your personalized writing assistant. Provide it
with prompts that reflect your style and let it
generate content that resonates with your
audience.

Be sure to review and edit the output as needed.
ChatGPT has been known to confidently return
results that are patently false! Make sure you
check any facts or figures to ensure consistency
and accuracy.

www.BarkDesk.com
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Teaching ChatGPT to write in your style is a
powerful way to streamline your content creation
process and maintain consistency across your
communication channels. By understanding your
style, analyzing your writing, and training ChatGPT
effectively, you can empower it to become your Al
writing companion.

Training ChatGPT:

Now that you have your writing sample ready, it's
time to train ChatGPT to write like you. Start by
providing ChatGPT with a prompt that encapsulates
your style and the content you want it to generate.
Type the following prompt into ChatGPT, followed
by your article:

Please analyse the following for voice, tone,
style, and structure:

. You

Please analyse the following for voice, tone, style and structure:
Wouldn't it be awesome if there was a word you could use, and
your dog would immediately about face and head straight back

This is part of the Voice, Tone, Style, and Structure
Analysis ChatGPT returned for me:

@ ChatGPT
Voi-:e, Tone, Style, and Structure Analysis:

Voice and Tone:

The voice of the text is friendly, engaging, and informative. It
speaks directly to the reader, offering advice and guidance on
training dogs. The tone is encouraging and positive, aiming to

motivate readers to try the techniques suggested.

| edited this slightly, to give ChatGPT an overview of the

format it should follow for my writing to look like this:

How to Train
ChatGPT to Write

Like You

Use this Voice: friendly, engaging, and
informative. It speaks directly to the reader,
offering advice and guidance.

Use this tone: encouraging and positive, aiming
to motivate readers to try the techniques
suggested.

Use this style: conversational, playful and
instructional. Use colloquial language and
examples to make the content accessible to
readers.

Use this structure: logical, starting with a
rhetorical question to capture the reader's
attention and then proceeding to offer practical
advice in a step-by-step format. Each step is
clearly outlined, making it easy for readers to
follow along and implement the techniques
described.

Now that you have your voice, tone, style, and
structure analysed, you can tell ChatGPT to always
write this way. You do this by:

1.Clicking on your photo in the left corner

2.Click "Customize ChatGPT”

3.Add the text to the “How would you like
ChatGPT to respond?” text-area.

4.1n the “"What would you like ChatGPT to know
about you to provide better responses?” Add a
blurb about you, such as, you are a force-free
dog trainer who has trained dogs for 10 years.
Use up to 1500 words. The more ChatGPT
knows about you, the better the responses.

5.Click Save

Custom Instructions @
What would you like ChatGPT to know about you to provide better responses?

| am a pet business owner who ran a marketing business for 10
years, After running a pet business for 10 years, | now run a
business helping pet business owners with their marketing. My

www.BarkDesk.com
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Engagement is all about capturing your audience's
attention, sparking their interest, and getting them
to interact with your content. Whether it's likes,
shares, comments, or clicks, engagement shows
that your content is resonating with your audience.
This tells the algorithm your content is popular with
your audience so others may like it too.

Now, SEO - Search Engine Optimisation - is like your
secret weapon for getting your content seen by the
masses. It's all about optimising your content so
that search engines like Google can easily find it and
serve it up to people searching for topics related to
your content.

Crafting Engaging Content

The key to engagement is creating content that
speaks directly to your audience's hearts (and
maybe even tickles their funny bones a bit!). Think
compelling headlines, captivating storytelling, and
visuals that make them feel something.

But here's the kicker: engagement isn't just about
getting eyeballs on your content - it's about creating
connections. Ask questions, encourage
conversation, and invite your audience to engage.

The more they feel involved, the more likely they are
to stick around and keep coming back for more.

y
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Optimizing Content for
Engagement and SEO
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Optimizing Social Media Posts for SEO

To make sure your content gets the love it
deserves from search engines, you'll want to
sprinkle in some SEO magic. Start by doing
keyword research to uncover the words and
phrases your audience is typing into Google.
These will be phrases like:

Dog walker in [your city]
Force-free Dog Trainer [your city]
How to choose a pet sitter in [your city] etc

Then, strategically add those keywords
throughout your content - in headlines,
subheadings, and naturally throughout your text.

Focus on creating high-quality, valuable content
that genuinely helps your audience. When your
content is interesting and informative, people will
naturally want to share it and link to it. Each link
is like a vote of confidence for your content. It's
one of the most important keys to SEO success.

Balancing Engagement and SEO

Your audience comes first, so always prioritize
creating content that speaks to their needs,
interests, and desires. With a little creativity and
finesse, you can weave keywords into your
content seamlessly, without sacrificing
readability or authenticity.

www.BarkDesk.com
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Providing Clear
Prompts for Content
(Generation

b - 4
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Alright, now that you're all set up, it's time to start Likes and shares also serve as social proof that
generating some content. To get the most out of it, your pet business is reputable and trusted.
you'll need to provide clear, specific prompts that When people see others engaging with your

outline exactly what you're looking for. Be as detailed  content, they're more likely to view your
as possible. The clearer your prompts, the better the business positively and trust your services or

results. products.

When creating your content calendar for your pet For pet businesses, likes and shares also play a
business with ChatGPT, it's essential to understand crucial role in building brand awareness,

the significance of likes and shares on social media fostering community connections, and
platforms. These metrics serve as valuable indicators ultimately driving business growth. They not
of engagement and resonance with your audience. only expand your reach but also validate the

relevance and appeal of your content within
When creating content for social media, encouraging the pet-loving community.
engagement is paramount. Each like represents a

nod of approval, while shares signify an even deeper In summary, likes and shares on social media
level of endorsement. It's important to keep in mind for pet businesses are crucial for increasing
the type of posts your audience will like and hopefully  visibility, building credibility, fostering

share. This is how you will ensure the greatest reach engagement, and ultimately growing your
with your posts. brand and customer base.

Social media algorithms often prioritize content that
receives a lot of likes and shares. This means that the
more engagement your posts get, the more likely
they are to be shown to a broader audience. It's like a
cycle of visibility - the more engagement you get, the
more your content is shown, and the more
engagement you receive as a result.

www.BarkDesk.com
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How to Create a Social
Media Content Calendar

Template

With promoting engagement in mind, to create a
social media calendar template for December, |
started by asking ChatGPT for a list of pet related
holidays for the month:

.You

Please give me a list of pet-related holidays for the month of December

@ ChatGPT

Certainly! December is a month filled with holiday cheer, and there are several pet-related holidays

celebrated during this time. Here's a list of pet-related holidays in December:

1. December 2nd: Mational Mutt Day - A day to celebrate mixed-breed dogs and raise awareness

about their adoption.

2. December 15th: Mational Cat Herders Day - A humeorous heliday recegnizing the challenges and

rewards of caring for cats.

3. December 21st: MNational Reptile Awareness Day - A day to promote education and appreciation

for reptiles as pets.

4. December 25th: Christmas Day - While nc'\b ~ecifically a pet holiday, many pet owners include

their furry friends in the festivities, with special treats, gifts, and attention.

Eienc:‘ amessage ®

| then asked for a list of the types of social media
posts that encourage engagement:

@ vou

Please give me st of the types of social media posts that encourage engagement:

& chatPT
Certainly! Encouraging engagement on social media is crucial for building a strong community
and fostering meaningful interactions with your audience. Here's a list of types of social media
posts that often generate high levels of engagement:

1. Questions: Pose open-ended questions that prompt your audience to share their opinions,

experiences, or preferences. For example, "What's your favorite vacation destination and why™

2. Polls and Surveys: Create polls or surveys to gather feedback or insights from your audience.

Feopile love giving their opinions, and this can spark conversations. You could ask questions like,

“Which product feature do you value the most®™
3. Contests and Giveaways: Encourage parfy 4 ation by hosting contests or grveaways where
people can win prizes by engaging with your content. Ensure the rules are clear and that

Send a message ®

| then entered this prompt into ChatGPT:

Please create a social media post calendar
for a pet care business, one post a day for
the month of December. Include an idea for
an instagram image, a title that uses
curiosity and intrigue to get the user to click,
and at least a 100 word caption for each.
Ensure each post has something interactive
to encourage engagement. Please provide
relevant, trending hashtags for each post.

Please ensure each post encourages
engagement by including one of the
following:

Questions and Polls

Contests and Giveaways
Behind-the-Scenes Content
User-Generated Content (UGQC)
Interactive Content

Caption Contests

Quotes and Inspirational Messages
Trending Topics

How-To and Tutorials

Interactive Storytelling

Seasonal and Holiday Content
Personal Milestones and Announcements

Reviewing and Refining Generated
Content

Once you've got your content generated, it's
time to take a close look at what ChatGPT
has come up with and see how it stacks up
against your goals and audience
preferences. Does it hit the mark? Is it on
brand? Is it engaging and informative? If not,
don't worry. ChatGPT is just a tool - it's up to
you to shape and refine the content until it's
just right.

www.BarkDesk.com
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Choosing the Right Tools for Content Calendar
When it comes to organizing your content calendar,
there are many tools to choose from to make your
life easier. Just Google “Free Social Media Scheduler”
and you'll come up with no shortage that are free.

Find a tool that aligns with your workflow and
preferences, whether you prefer something basic
and intuitive or robust and feature-rich. Remember,
the key is to find a tool that helps you stay
organized and focused, without adding unnecessary
complexity to your process.

| tend to want to try and keep things as simple as
possible, so | use a template | created in Google
Sheets to organise my content calendar.

You can download the calendar | use here.

Setting Up a Calendar Structure

Now that you've got your tool sorted, it's time to set
up your content calendar structure. Think of it as
the blueprint for your content strategy - it lays out
what you'll be creating, when you'll be creating it,
and who's responsible for making it happen.
Whether you prefer a weekly, monthly, or quarterly
calendar, make sure it's easy to read and
understand at a glance.

Try to include important dates, holidays, and events
relevant to your audience and industry - these can
serve as valuable inspiration for your content.

Organizing & Scheduling

Your Content Calendar

Scheduling Social Media Content
As | do most of my design work with Canva and
already have a pro account, | do all of my social
media scheduling with their handy tool. Canva
offers a scheduling feature that allows you to
plan your content ahead of time and ensure a
consistent presence across your social media
platforms. With just a few clicks, you can
schedule your posts, set the perfect timing for
maximum impact, and even take a breather
while Canva does the heavy lifting. You'll find a
guide to getting started with Canva on the next

page.

Allocating Time for Content Creation and
Publication

As a super busy pet business owner, I'm sure
you're aware that creating and publishing
content takes time and effort. It's important to
allocate dedicated time slots for these tasks in
your schedule. Whether you're a morning
rooster or a night owl, block off time each week
for brainstorming, drafting, editing, and
publishing content.

Treat it like any other important business task
and prioritize consistency and quality above all
else. So, set aside some time, and watch your
content strategy come to life.

www.BarkDesk.com
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Let's dive right in and get you started with Canva.
Are you ready to unleash your creativity and
design awesome social media graphics? Let's do it!

Creating a Canva Account

First things first, you'll need to create a Canva
account. Head over to Canva's website or
download the app on your device. Signing up is
super easy and it only takes a few moments. Once
you're all signed up, you're ready to start creating
stunning graphics.

Navigating the Canva Dashboard

Now that you're logged in, you'll find a variety of
options in the dahsboard, from templates and
design elements to your saved projects and
folders. Take a moment to explore the different
tabs and familiarize yourself with the layout. Don't
worry, it's all very user-friendly and intuitive.

Exploring Canva's Features and Tools

Canva is packed with features and tools to help
you bring your ideas to life. You've got templates
for every occasion, graphics, photos, and a whole
bunch of editing options. Click around and play
with different tools to see what they do.

Choosing the Right Template for Your Platform
Think of templates as your starting point - they're
like a blank canvas waiting for your creative touch.
Canva offers templates specifically designed for
various social media platforms like Facebook,
Instagram, Twitter, and Pinterest. Choose a
template that fits the platform you're designing for
and let your imagination run wild!

Getting Started creating
social media graphics

with Canva

Customizing Templates: Fonts, Colors, and
Layouts

Now it's time to make the template your own. Play
around with different fonts, colors, and layouts to
match your brand's personality and style. Don't be
afraid to mix and match - sometimes the most
unexpected combinations turn out to be the most
eye-catching!

Incorporating Branding Elements: Logos,
Colors, and Fonts

Branding is key to creating a cohesive look across
all your social media channels. Make sure to
incorporate your logo, brand colors, and fonts into
your graphics. This helps establish brand
recognition and makes your content instantly
recognizable to your audience.

Adding Images, Icons, and lllustrations

Images are the heart and soul of social media
graphics. Whether it's photos, icons, or
illustrations, choose visuals that complement your
message and resonate with your audience. Canva
offers a vast library of images and graphics to
choose from, so you're sure to find something that
fits your vision perfectly.

If you have no idea where to start and would
like to download a set of Instagram graphics |
made for pet businesses, you can get them
here: https://petbizstudio.com/product/30-pet-
business-promotion-instagram-post-templates

And there you have it - a crash course in getting
started with Canva and designing awesome social
media graphics. Remember, the key is to have fun
and let your creativity shine. With Canva by your
side, the possibilities are endless. So go ahead,
unleash your inner designer and dazzle the world
with your amazing creations.

www.BarkDesk.com
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“Dare to dream, then decide to do.”
— Annette White
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Fetching First-Class Customer Service

Get a Competitive Edge By Having an Al
Virtual Assistant from BarkDesk Working
Tirelessly in Your Pet Business, 24/7

While your growing competition is out on
location missing enquires while they care for
pets, you will have AIVA working for you for a

fraction of the cost of a human VA.

Claim Your Free Trial
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